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FCREWCRD

fhe construction of a fist-size atomic engine is
so far from present technolcgical possibilities,
that thg¢§?6duction of an atomic-powered atemc
razor would be hot news, xkzxwax all over the
world. This would be a highly favourable climate
to run a Eaxmaxpixk campaigh in. As a matter of fact,
it would be more a matter of pub%lic relations :
the media themsel@es would be hungry of information
abcut the atomic razor.
1f the climate would be very good for product publicity,
it would also create’auite a reculiar set cf problems;
first of all, the c;mrlex public reactions to the
word"Atemic". Thése cculd be reactions cf fear and
distrust very difficult to overcome. Ferhaps the
whole advertising camraigh should be aimed to the
establishment of trust in the atomic engine,.

As I want to sell the razor, and not to assure kkx
the public that its motor is not dangerous, 1 shall
assume that a miniature atomic device is an accomplished
fact; I shall take it almost for grantde. Wwhat 1 shall
stress is that for the first time, atcmic energy is being

used to move the blades c¢f a & razor.
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SELECTICON OF THE MEDIA

3,063,952.60 dollars for a 13 weekscfggiign certainly
is a simeable appropriation. Such an expenditure is in this
case justified by the fact that I) the product. advertised is %
in a pioneering stage; 2) the public resistance against an
atomic-powered razor could be very strong at the beginning;
3) the cualities of the rroduct are such as to assure a
smashing victory in the long run; L) the campaign would take
rlace in the three months immediately preceeding Christmas,

a period bv stiff competition by other ads.

Breakings down the budget :

a. Nat;onal Media

Half of the budget roes to the national media, i.e. maga-
zines and network télevision. These two media are expected to

blé&et, more or less evenly, the whole naticn,

Magazines. I. Prade pubblications. OUf the magazines selected,

five are trade and professional publications, aimed at
engineers and electrical appliance wholesalers and dealers.
The sum appropriated for this group im II1,1I54.90; this money
is expected to build the prestige of the product among the
professionals, whosZe opinion is very important, specially
for PR purproses. The kx ads in the trade publicaticns
perform the routine job of imrressing &k dealers and whole-

salers about the gualities of *he rroduct, so that they
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would feel encouraged to try and display the atomie razor.

General Consumer magazines. By far the greatest part of the

money assigned to the magazine field goes to the big national
At wm e comgdagpn

consumer mags, whosé budget is almost a million dollars.

For 13 weeks, the whole American maxkz buying public will

be flooded by a total of 46 ads appearing on such publications

as Life, Look, Saturday Evening Fost, etc. Cn the x-hcur,

Seretmber I7 , five two -pages spreads and two full page ads

will be run simxuitaneously (smash technicue). Cther will

follow mere or less recularly , with a concentration in the last

weeks, closest to Christmas,

Tris rart of the camraign is expected to inform the
general public -all America- of the birth of the atcmic razor.

omlemided
The selecticn of the magazines is simed to establishirg
a certain image of prestige(New Yorker, I1 ads). The news
value of the aprearance of Azor is stressed by the use c¢f
Time and Newsweek.

Being used mainlv by men, Azor will be =z heavily adverti-
sed on the most prstigious men magazines (Esqhire and Flayboy).
But a razor is also a most commcn present given by women to
their men, speciallv for Christmas. Therefore, the two biggest
women magazines will carry some appropriate ads in the—right

neriody—EuExkrERXExSkxX¥ENA®X, in middle Uecember.

Network Television. Almost half a milliom dollarg will be spent

to buy six 30' programs on the CBS network. These programs will
be telecasted on alternate weeks by all the 205 CBS stations,
during the high-audience evening hours,. Tke money for the

rreducticn of the-e rreerams wculd recuire 2 separate appre—

| —— S oo
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approrriation, tut this project is not concerned with pxrEmzrg
production costs.

A television audience has vractically no class boﬁharies,
so there vill te no attempt to project an image of particular
rrstige throurh the little screens. After all, Azor is a class-
less rreduct; to make it pay for the campaign, it has to be
sold to the millions. But the lowest-common-denominator rule
should not léggz%ﬁ bad taste. A4 serifigs presentation in simple
terms of the techhical wonders of Azor, tcgether with demonstra-

tions of its practical qualities. should assure a rather strong

impact.

b. Local Media.

In connection with the total coverage of the American
market, an additional pressure will be exercised on the
most important areas of the nation. Two dowens metroﬁiitan
areas, chosen among the tiggest, wealthiest and most thickly
populated , will be hammered for thirteen weeks by their local

media-newspapers, television, xkxk radios .

Newspapers . Thé?h basically lacking the repeesentative power

and the rrestige of the tig magazines, newspapers have certain
other cualities -i.e., saturation of their areas- that make

them a necessary instrumemt in a pioneering campaign. Accordingly,
791,L00 doliars have been assigned to this class. 37 news-

rarers, distfibuted in 24 major cities, will carry a total of

1,80 ads. Each newspaver will carry I0 to 20 ads(something less

than two a weeg) for the thirteen weeks scheduled. For sake

of semplicity of computation, two siges have been chosen for %



Ko
the ads: 500 and 1000 lines. These are ndﬁiarge ads, and

could be easily overlooked, srecially on the weekend days,
when rarers are heavv in grocery and department store ads.
Therefore, 1 think best to run them early in the week,
when the papers are lighter. This is ar pioneering camraign.
not a sales puller.

ks Like television, newspapers are a cliassless medium.
Their importance in this campaign is one of general imfmx
information, and 'a costant reminder of the birth of xk

Azor.

- s _a 9. . -
Spot Television. In the same metroplitan area , a function

akin to that of the newspaper ads will be assolved by the
8RR one-minute spot announcement on local TV stations.

565,202 dollars will be assigned to kmx the purchase of

26 spot announcements in each of the LI station concentrated
in the areas already mentioned. This part of the campaign is
exvected to be one of the most fruitful; the spot announce-
ments, telecasted in the most favourable hours of the evening,
sk®X should be enough to make Amerika fully aware of the

necessity to buv the atomic razor.

Radio. In my crinion, radio is a poor medium for a pioneering
camraien of such an important novelty as azor.

1he often poor reception conditions(driving, working ,
etc.) the usually low quality of the audience, at least
as far as a razor is concerned, make radio little apt to
establish an image of seriousness and prestige and liabiligy.
Since such an image is necessary to an atomic-powered razor,

the radio budget will be only a small rercantage of the total




expenditures: 9%,i.e. 254,0?3.70. 53 stations in 27 cities
will deliver a shert program every day, six days a week, for
all the thirteen weeks,. In 49 cases, the program will be

Five minutes long; in the other three{t here are some variations.



QL . NETWORK TELEVI3ION RUDGET

453,060 dollars have been appropriated for the
purchase of six 20' preograms on the CES Network,
which includes 205 stations. Bach program costs

75,510 dollars.




N EVEK PEVvOLVING AR2C0RS

NEW ENGINE. Amazing semplicity of

construction: Azor's atomic engine

is composed of only I2 parts, against

the hundreds of any electric motor,
The en_ergy is released by a controlled disinte-
gration of 2 grams of U.237. This reaction lasts
3,500,000 hours (forty years) without interruption,
The miniature turbine revolves on carborundum- stron-
tium pivots. The outer case of the éngine is 2 single
plece of bverkelite 21loy, absolutely unbreakable,

S’ NEW HYPO-VINILITE COATED FEARS.
An anazingly cimple set of zears
in a se2lel boxctransmbts the motion
from the engine to the blades., Talcum-
lubricated silicon plvots elininate
any heating , wearingz and noise,

./ ELASTIC TUNGSTEIUM=SIDERITE ZRILL
s A new alloy is usged in this hiesh -

resistahceyhirh-softeness grill:

1t is I3 micron thick, its elastiecity

index 1s 92.8 , and ite resistance

to pressure reaches the 4 1lhs/cqare
inch, The razor can be drooned from 30 feet, without
any danger to the ~rill.

[ o

|

COHATNET N K

7 AMASENG—MEY CARRORUNDUM BLADES,
Shaped like & saw, thin like an
hair, II2 carborundum-blzdés” vibrate
at a frequency of 35 periods/sec.
The whiskers are severed at the =zf

softest contact, and stored in an handy to-reach

chamber,



Consumer Magazine Advertisement

a. The layout of this ad is fairly complicated. and 1 am not
sure whether it is quite in gocd taste; 1 think, hcwever,
that it is vretty striking. A picture of the Bikini blast
occupies the upper left quarter of th page. The hand holding
the razor stic ks out from the opposite corner and roes KEXEE
RERKERXRARE almos£ to the center of the page. To achiefe a
balance in such conditions, the ricture of the mushroom
should be washed out a little, and ieft in the kag background,
so that the hand recome the true zErkExxmfxxhkzxag focal
voint of the 2d. The two capticns on the rictorial matter
are in balarce. The lecwer rart of the ad is occupied by the
headline, bedyv cory and name plate. The head is balanced by
the name plate. bBut all #his rart is off-center in égég;ds to
the rare. 30 the body copy should not be set in a heavy tyre,
and the name -plate shdld kmx weigh more than thﬁkead.

b. There are three main talking points: that azor {s-ﬂtomic,
that it is so practical and comfortable, that it assures
such a pleasnt shaving

c.The keynote idea is, cobviously, that XkxXZxakmxir Azor is
atomie

d. I think the gaze would start from the hand, and go on the
wav indicated bv the directicn of the afm, towards the ZEmxI¥
atomic mushroom#nd down to the main headline , copy and rlate

e. Getting attenticn is the job cof the big fist with the razor,
and of the atemic cloud. The captions on the pictures could

arouse curiecsity; real interest Xzxis stimulated by the
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Newspaper Advertisement

a. The lavout of this newspaper ad 1s very simrle. There is a
bip, mEERaK grey A standing firmly and solemnly in the
backeround; the name plate, at the bottcm, underlines this
sense of Tirmness. To make the ad less static, a certain amount
of movement and interest is added tv the dark illﬁstration
of the razor, at the upper left corner; the illustration is
talarced bv the heavy headline at the oppéite COrnar.

b. There is cnlyv one talking roint, which stresses the unigue
feature of the product:i:its teing atomic-powered.

¢. The same

4. 1In such a simprle ad it is difficult to say where the g.ze goes,

ans el Trer anamy Ly

since ther: is—net—muer L0 see.

e. This ad dces not try to‘achieve all the five A-I-D-M-A
motives; it is merely an eye-storper, a reminder that there is
such a thing as the atomic razor. It merely tries to get
attention (The big A cucld stand for attention, or atomic, cr

Azor)and interest(the fact that Azor is atomic powered).



main hadline -after all, nobody ever heard before of an Atomic
powered razor. Job of the copy is to arouse desire for Azor;
ijts last sentence urges to action,. Again, there is no specific

: il ]
part working on the memcry -the vhole ad tends to that.



(25) It will run for 4O vears without interruption.
Its wonder enrine is fed by a carsule of Uranium,
made to last 8,500,000 hocurs. Yeu'll never
have to worry about rlugging, winding, recharging
and changing the batteries...All 6ld stuff.
Now it is the atcmic engine. And its tremendous energy
will assure‘you a velvet-smooth shaving, because the hair:_
(335 —wwn;;&n bldes of Azoqkibrate faster thah the wings‘oﬁ a bee.
And vet, there is no buzzing, no vibration of the ragor.
It is like caressing yvour skin with xke a feather:..

and the beard is off. ﬁs#for Azor. Try Azor,

the most masnigicent product of the atomic age.
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NEWS OF OUR AGE, This progrem has een brousht to
rou by Azor, the razor of our atoric age. Azor needs no pImgx
plugeing, no winding, no recharging, no changhing batteries,
because it is atomic-powered. Two grams of Uranium will make
it run for forty rears, It's incredible. Forty years without
interruption, Remember:with razor, vour beard is taken care of

for the next forty years,

,
his program is brouzht to you by Azor, the atomic-powered Ex
razor. Azor is so gsilent, so culet,..,there is absolutely no
buzzin<s, no vibration, fecause Azor is atomic-powered., A smnoth
flow of a2tomic enersy makes the blades go pack and forth 325
times 2 second, as fast as the wings of a bee,..and they are
even more delicate. Azor chsves vou with =2 caress, becaus it

is atomic-powered,

...lll.......lO..O....l.l.l.DI.....lt‘l.l.'...Il..dﬂ.l.ll..
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Tols program has beén brought to you by Azor, the atoric-powered
razor. Azor is the rzzor of the atonic age. Hothing like Azor
has evere been produced ; Azor needs no nlugzing, no windin-,
‘no rechar~ins, Azor is silent, cuiet, indistructible. Azop's
enzine is built to last fort- years, igzor's gheving head is

made to caress your beard off. Azor's sheving surface is

soft like velvet; vet the micrometric blades move at tremendous

spe€d, because Azor is atomic-powered.



